
Ad 2 Orange County -- presented an idea closely resembling "create-a-thon" here in Sacramento. Solicit non-profits in your area and develop campaign in a 24 hour period. 

AAF Utah -- Guts Glory and Gold ADDY Theme. Brass knuckles and other awards were handed out. 20% increase in entries. 

AAF Spokane -- Scholarships. Drawing competition on 8x8 canvases. Live art competition. The winner can white wash the loser's painting or it can be saved by a purchase. 

AAF Las Vegas -- Jingle Mingle combined event. 

AAF Great Falls -- Education initiative. All day session with high school students. 

Greater San Francisco Ad Club -- Student to professional doubled. Social media outreach. 5% membership increase. 

Ad 2 Reno -- Ad Club cupcake raid #whyAd2

Orange County or AAF Hawaii (my lines blurred) -- PAW (Party After Work)

Ad Pros LA -- New name. Promoted with brochure. 

AAF Seattle -- #AAFPosse. Creative mornings. Agency crawls


Idaho Falls -- Fundraising. Holiday mixer/silent auction. Bring a client. TV packages.

Ad 2 Honolulu -- Las Vegas is the 9th island so had a casino night. Corporate sponsors.

SF BIG -- Mornings. Panels. Arguments with the panel. 

AAF Colorado Springs -- Booze & Schmooze, Booze for Boobs, Shots for Tots. All benefiting non-profit organizations. This one won the best idea and a national conference registration. 

Inland Empire -- Radio morning show hots introduced the highest awards at their ADDY show. Talked on air about the event so press coverage was really good. 

Magic Valley -- Profits for Non-Profits. Panel. Focused on education, membership and giving back. 

Billings -- new club (2 years). Engage community for public service. Selected one. Full campaign. Increased volunteers by triple. 

Ad 2 Denver -- Kegs with Legs at an agency. Booked through Spring 2014. Attracts new members. Videos, posters around town promoted the event. This was adopted by Ad 2 Austin. Featured in CA (Communication Arts).

AAF Reno -- Art slaves during Reno's Art Town.

AAF Palm Springs -- Creative Future for Kids. Scholarship of $10,000. Kids create a campaign. Announced at the ADDY show. Schools get a percentage. 

New Mexico -- Crystal Meth - Breaking Bad (not sure on this one -- they were joking around in the beginning so not sure what was real) raised $90,000. All social events are free to members. 3:1 media investments. Public service campaign. 

AAF Sacramento -- Mega mixer with other associations within the region. Free to members with appetizers. 

Phoenix -- Combine their two clubs together for events. New corporate memberships. 

AAF Tucson -- Guiding principles. Rebuilding their brand. It's not just advertising, social, interactive, etc. 

San Diego -- Brand-iego is a Fall event. They promote Agency of the Year, Marketer of the Year and 14 other categories. Reel for the ADDYs. Take reel to BBB and Chamber events. Present Advertising 101. Promotes the ad community. 

[bookmark: _GoBack]Ad 2 SF -- Problem bad image. 12 board members now. Relaunch mixer. Had 233 registrations. Utilized social media. Board is motivated. 
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